HERFF JONES

A HEADLINE GRABS THE READERS’ ATTENTION AND PULLS THEM INTO THE COVERAGE
ON THE YEARBOOK SPREAD. THESE GUIDELINES WILL HELP IN WRITING EFFECTIVE
HEADLINE PACKAGES.

1. Read the copy; as you read, write out a list of key words and phrases.

2. Describe the action in your dominant photo. Does it match any of the words in your key word list?

3. Choose your favorite key words and phrases from your list.

4. From your favorites, write a first draft of your main headline. Use literary techniques you learned in English
class — alliteration, assonance, onomatopoeia, pun and rhyme —whenever possible.

5.  Reread your copy. What factual details from your copy will help you write your secondary headline?
6. Draft your secondary headline; write a sentence that identifies key information from the spread.

7. Pair your headline and secondary headline together. Do they work together? The headline and secondary
headline should be similar in tone — both should be playful, serious or informative.

8. Edit both components. Eliminate unnecessary words or information. Make sure your verbs are strong and
active. Write all headline packages in present tense.

9. Use the following tools to help with headline writing: dictionary, idiom dictionary, rhyming dictionary and
thesaurus.

10. Do afinal check of the headline package to be sure that it accurately identifies the context of the spread.



